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Confronting an era marked by dwindling support and increased competition, it is incumbent on
administrators and higher education leaders at colleges and universities to broadcast who they are, what they
do, and what makes them valuable. In his direct, unvarnished review of marketing higher education, Eric J.
Anctil offers a critical call to action for institutions who wish to continue and thrive in the business of higher
education. Topics covered include:

Market Driven Versus Mission Driven1.
Persuasion and Choice2.
Marketing and Advertising Higher Education3.
Marketing and Advertising the Intangible4.
Market Differentiation5.
Recommendations for Selling Higher Education6.

To be viable in the modern era, today's colleges and universities must strike a balance among delivering
sound academic programs, conducting and promoting research, and engaging with the community as social
institutions and places of higher learning -- while also meeting the contemporary challenges of running large
organizations with dwindling public support and greater competition from the for-profit education sector.
Colleges and universities that are not only aware of this environment but also are savvy in the changing
marketplace increase their changes of establishing distinction among their peers.

Strong institutional identity requires clearly recognizing one's organizational strengths, effectively
communicating how one is different in a crowded marketplace, and building collaborative partnerships both
internally and externally to promote greater awareness and recognition among key stakeholders. Strategic
marketing enables one to move from being simply driven by the market to being savvy about it. This
monograph is an invaluable guide to that process.

This is the second issue in the 34th volume of the Jossey-Bass series ASHE Higher Education Report. Each
monograph in the series is the definitive analysis of a tough higher education problem, based on thorough
research of pertinent literature and institutional experiences. Topics are identified by a national survey.
Noted practitioners and scholars are then commissioned to write the reports, with experts providing critical
reviews of each manuscript before publication.
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From reader reviews:

Jorge Hinkley:

Why don't make it to be your habit? Right now, try to ready your time to do the important action, like
looking for your favorite publication and reading a book. Beside you can solve your short lived problem; you
can add your knowledge by the publication entitled Selling Higher Education: Marketing and Advertising
America's Colleges and Universities: ASHE Higher Education Report. Try to stumble through book Selling
Higher Education: Marketing and Advertising America's Colleges and Universities: ASHE Higher Education
Report as your friend. It means that it can to be your friend when you truly feel alone and beside associated
with course make you smarter than before. Yeah, it is very fortuned in your case. The book makes you more
confidence because you can know every thing by the book. So , we need to make new experience in addition
to knowledge with this book.

Carl Adams:

Nowadays reading books become more and more than want or need but also be a life style. This reading
practice give you lot of advantages. The benefits you got of course the knowledge the particular information
inside the book that will improve your knowledge and information. The knowledge you get based on what
kind of reserve you read, if you want have more knowledge just go with education and learning books but if
you want feel happy read one with theme for entertaining including comic or novel. The actual Selling
Higher Education: Marketing and Advertising America's Colleges and Universities: ASHE Higher Education
Report is kind of reserve which is giving the reader capricious experience.

Gail Tate:

Reading a guide tends to be new life style within this era globalization. With studying you can get a lot of
information that may give you benefit in your life. Along with book everyone in this world can certainly
share their idea. Publications can also inspire a lot of people. A lot of author can inspire their own reader
with their story or even their experience. Not only the storyplot that share in the ebooks. But also they write
about the data about something that you need case in point. How to get the good score toefl, or how to teach
your children, there are many kinds of book that you can get now. The authors in this world always try to
improve their ability in writing, they also doing some investigation before they write to the book. One of
them is this Selling Higher Education: Marketing and Advertising America's Colleges and Universities:
ASHE Higher Education Report.

Troy Kemp:

A lot of guide has printed but it differs. You can get it by net on social media. You can choose the top book
for you, science, witty, novel, or whatever by simply searching from it. It is named of book Selling Higher
Education: Marketing and Advertising America's Colleges and Universities: ASHE Higher Education
Report. You can add your knowledge by it. Without leaving behind the printed book, it can add your



knowledge and make anyone happier to read. It is most crucial that, you must aware about e-book. It can
bring you from one destination for a other place.
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